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As a sponsor, you'll gain direct
access to the decision-makers who
shape brand preferences, drive
buying behavior, and influence
thousands of independent
insurance agencies nationwide...
all in one highly targeted,
relationship-driven setting.

PLANNING COMMITTEE MEMBERS:

Susan Bonner, Big “I” susan.bonner@iiaba.net
Julie Furst, New York jfurst@biginy.org
Kathleen O’Regan, Louisiana koregan@iiabl.com
Rena Todd, North Carolina rtodd@iianc.com

Agata Wlodarczyk, Florida agataw@faia.com

WORKSHOP DAY SPONSOR $4,000

ing can’'t-miss

ing reception
e Two complimentary registrations for the full conference,
including Thursday night’s activity

¢ | ogo inclusion in event promotions

TEAM BUILDING | $3,500

ACTIVITY SPONSOR

e Sponsor of the Thursday night team building activity

e Opportunity to participate in Sponsor Speed Dating

e Optional: item or flyer to be distributed at event

e |nvitation to the Wednesday evening reception

e Two complimentary registrations for the full conference,
including Thursday night’s activity

¢ | ogo inclusion in event promotions

KEYNOTE SPONSOR  EENIIN

o Reoognltlon before/after keynote presentation

e Op peed Dating

e Op : ‘ i uted WA event

e |nvitatl g reg@@ption

° Tw ' [ inng b ull conference,

including Thursday night’s activity
¢ | ogo inclusion in event promotions

esday evening
ed Dating
event
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WELGCOME GUCKTAILR

¢ | ogo inclusion in event promotions

LUNCH SPONSOROR IS KITH
BREAK SPONSOR X4

e Signage and recognition at either lunch or break event
e |nvitation to the Wednesday evening reception
¢ | ogo inclusion in event promotions

BREAKFAST SPONSOR X2 [IFE)

e Signage at breakfast
e Recognition in morning introduction
e | 0ogo inclusion in event promotions

COFFEE BAR SPONSOR [JEZI10

¢ Logo inclusion in event promotions
e Signage at morning coffee station

GENERAL SPONSOR X0

e | ogo inclusion in event promotions



